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Project Summary 
 

SWEETHY will develop an advanced technology for direct seawater electrolysis that will be able to 

produce H2 and O2 under intermittent conditions accounting for the coupling to renewable power 

sources (especially wind, PV). The electrolyser will be based on an anion exchange membrane (AEM) 

operating in natural or alkaline seawater, and the SWEETHY technology will be developed along three 

dimensions: 

a) Materials optimization. To meet the specific requirement of seawater environment the project will 

focus on corrosion resistant and selective PGM-free electrocatalysts for hydrogen and oxygen 

evolution reactions, on AEM with high selectivity for transporting hydroxide anions and with anti-

fouling properties, as well as on novel anti-corrosion coatings for bipolar plates and porous 

transport layers prepared by plasma spraying and electrodeposition.  

b) Electrolyser stack prototyping. The project will exploit a novel stack architecture which uses 

hydraulic cell compression to host advanced materials and to produce H2 at high pressure. 

Beneficial functions of the targeted unique stack are related to scalability and maintainability that 

will be tremendously improved in comparison to conventional AEMWE stacks.  

c) Sustainability analysis. The project will conduct studies (LCA, TEA) to evaluate the circularity of the 

electrolyser system and its integration into renewable-power systems and to explore an efficient 

by-product utilization way through industrial symbioses. These studies will feed back to materials 

optimization and stack development from the beginning of the project. Complementing LCA, social 

LCA and techno-economic analyses/optimization by qualitative work ensures both environmental, 

economic, and social sustainability.   

 

Combining these three dimensions, SWEETHY will utilize Mediterranean seawater from the coast of 

Messina, Italy, to test its electrolyser with the goal to withstand more than 2000 h of operation, to 

produce 20 gH2/h with a degradation rate lower than 1%/100h. In addition, SWEETHY will demonstrate 

how the operation of the electrolyser can ensure an optimized revenue concerning by-products and 

grid services. 
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Public Summary 
 

This deliverable report defines the corporate identity of SWEETHY, comprising the following key 

elements: 

• The project’s logo and colour scheme. 

• Templates for documents, reports, and PowerPoint presentations (intended for use by the 

consortium). 

• The bi-annual electronic newsletters. 

• The project brochure. 

• The project website. 

• The project’s LinkedIn profile. 
 

These items are intended to support and enhance the visibility of the project online and during events. 

They will become of standard use in the case of presentations, deliverables, milestones, meeting 

documentation, and reporting throughout the project.  

In month 4 (M4) of the project, a dedicated public website was launched at the domain 

https://sweethy.eu/. The website serves as the main platform to showcase SWEETHY’s results, engage 

a broad audience, and provide a contact point for those interested in the project’s events, progress, 

and outcomes. The website will be regularly updated and maintained to ensure all information remains 

up to dated. 

 

The deliverable highlights the importance of a consistent project identity, explaining the role of each 

component. Visual examples of the developed identity elements will also be provided to illustrate the 

descriptions. 

 

 

 

  

https://sweethy.eu/
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1 Introduction  
 
This report represents the third deliverable for Work Package 1 (WP1) – Project Management and DEC 

activities 1. Deliverable 1.3 sets the basis to fulfil one of the four objectives of WP1, namely: 

 

▪ Ensure maximal project visibility and impact by efficiently communicating project innovations towards 

relevant target audiences and connect with other Clean Hydrogen projects and relevant stakeholders 

to explore synergies aiming to combine efforts on communication/dissemination of key messages and 

results. 

 

Establishing a strong corporate identity—such as the creation of a project website and dissemination 

materials—is complementary to the careful planning and executing of targeted dissemination 

activities. This deliverable focuses on the essential tools and materials needed to effectively inform a 

broad range of stakeholders. The project identity needs to be clear and easy to identify and has to 

support the following expected dissemination and communication activities: 

 

▪ Development of promotional tools throughout the project: Creating materials (such as brochures, 

flyers, videos) to promote the project during its duration. 

▪ Online dissemination via the project website and social media platforms: Sharing information and 

updates about the project through the website and LinkedIn.  

▪ Networking activities with professionals and presentations at conferences and events: Connecting 

with peers and presenting the project at meetings to share knowledge and encourage collaboration. 

▪ Press releases and publishing of articles in specialized magazines and scientific journals: Sending 

official news announcements and writing articles to raise awareness of the project and its results 

among specific audiences. 

 

Effective project dissemination is a key to raising awareness and promoting the project throughout its 

lifecycle. By engaging in these activities, the project not only captures the attention of potential 

stakeholders but also attracts interest from other projects with shared objectives. Possible 

stakeholders could be industries, research peers, and policymakers, who can easily discover and 

connect with the project through its dissemination efforts. 

 

Under Task 1.4, this deliverable presents the SWEETHY logo, colour scheme, templates, and website—

all contributing to a consistent project identity. The development was led by Uniresearch (UNR) with 

input from all project partners. 

 

The structure and content of this deliverable are based on management procedures applied by UNR 

for other similar Research and Innovation Actions (and approved by the project coordinator). 
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2 Project’s identity 
 

Creating a strong and cohesive project identity is essential for clear communication and successful 

dissemination of project results. The project identity includes all visual and branding components that 

shape the public perception of the project, such as logos, templates, and graphic standards. This 

chapter details the development, guidelines, and implementation of the project identity materials, 

which will form the basis for all communication and dissemination efforts throughout the duration of 

the project. 

 

A dedicated visual identity has been created for SWEETHY to effectively represent the project. This 

identity consists of a project logo, a bespoke icon, selected fonts, colour palettes, and templates for 

both written documents and presentations (see Chapter 3 for details). 

2.1 Project logo 
 

A logo (Figure 2.1) and an icon (Figure 2.2) have been specially designed for the SWEETHY project. They 

are available in various formats and resolutions, allowing for effective use across different 

communication and dissemination materials, such as the website, document templates, flyers, and 

other items. 

 

The core of the project is reflected in the logo through three key concepts: seawater-fed, electrolysis 

technology, and green hydrogen production. 

▪ Seawater is symbolized by the wave element and the blue-green color palette. 

▪ Electrolysis is represented by the shape of the icon and the graphical depiction of two ‘poles’. 

▪ Hydrogen is emphasized through the use of the abbreviation (HY) in the project name, highlighting 

its significance within the project. 

 

 

 

 

 

 

 

 

 

 

 

 

 

The colour scheme for the logo and the icon has been established (Figure 2.3) and will be consistently 

applied across templates for text documents, reports, presentations, and other materials used in DEC 

activities. 

 

Figure 2-1 Project logo 

Figure 2-1 Project icon 
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PANTONE 3272 (Sea Blue) PANTONE 124 (Yellow) 

C:99 M:0 Y:48 K:0                                                                                               C: 0 M:32 Y:100 K:0 

R:0 G:165 B: 153                                                        R: 234 G: 171 B:0 

HTML: 00A599                               HTML: EAAB00 

 

 

2.2 Project brochure and poster 
 

A project brochure has been created for the SWEETHY project (Figure 2.4). The brochure aims to raise 

awareness of the project among a broad audience, including specific target groups. 

 

The brochure will be disseminated through the following channels: 

• Target group database/mailing list 

The brochure will be emailed to interested individuals and organizations included in the 

project’s predefined contact list, such as stakeholders, researchers, and industry professionals. 

• Project website 

The brochure will be published on the official SWEETHY project website, making it accessible 

for all visitors to view or download. 

• Printed copies for consortium partners 

Physical copies will be distributed to project partners within the consortium for further use. 

• Conferences and exhibitions 

These printed brochures will also be shared at relevant scientific conferences and industry 

events to increase the project’s visibility. 

 

The brochure’s design, including colours and graphics, aligns with the project logo to ensure 

consistency with the SWEETHY visual identity. It contains clear and essential information about 

SWEETHY, the project’s partners, objectives, key facts and figures, concept, and approach (as 

presented in Figure 2-4). Contact details for the project coordinator and dissemination team will also 

be included. 

 

Additionally, if required, a setup for future dissemination purposes will be created in the form of a 

poster. Photos and text will be added according to the necessary information and topic. 

 

 

 

  

 

  

Figure 2-2 The Colour scheme 
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Figure 2-3 The project brochure 
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3 Project templates 
 
In line with the established SWEETHY project identity, a complete set of templates has been developed 

to guarantee uniform document formatting. These templates serve as tools for project management 

and partners, facilitating project execution and enhancing overall efficiency. 

3.1 Document templates 
 
Templates have been developed to support various project-related activities: 

▪ Meeting Agenda Template: Figure 3.1 shows the designed template for meeting agendas. 

▪ Meeting Minutes Template: Figures 3.2 displays the created template for meeting minutes. 

 

 

 

 

Figure 3-1 Agenda template 
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▪ Deliverable Template: These templates are available to all partners and are designed to document 

project deliverables (Figure 3.3). They include essential sections such as the cover/title page, an 

executive publishable summary (for confidential documents), a general overview of the work, 

conclusions, risk register, and the required EU acknowledgment and disclaimer. This 

comprehensive format helps partners clearly describe each deliverable in detail. 

▪ Milestone Template: Additionally, a separate milestone reporting template (Figure 3.4) has been 

created. This user-friendly document provides a clear structure for outlining achievements, 

methodologies, timelines, responsible parties, and includes a section for public information. It 

supports effective communication and dissemination throughout the project. 

▪ News and Results Templates: These templates have been specifically designed for dissemination 

purposes, and partners are encouraged to use them to document the project’s (interim) results. 

They can also be used when reporting on events attended by project representatives, helping to 

ensure consistent and effective representation of the project (Figures 3.5 and 3.6). 

 

 

 

 

 

 

Figure 3-2 Minutes template 
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Figure 3-3 Deliverable template document (front and acknowledgement page) 

Figure 3-4 Milestone template document (front and acknowledgement page) 
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3.2 Report template  
 

Two weeks before the start of the periodic report, a template for the technical section of the Periodic 

Reporting, along with instructions, will be distributed. These templates will align with the project’s 

identity and will be used to report on technical progress and key achievements.  

3.3 Newsletter template 
 

Throughout the SWEETHY project, a bi-annual electronic newsletter will be published for the public. 

This newsletter is distributed to both consortium members and dedicated subscribers. Each edition 

provides updates on the project’s progress, highlights achievements from the preceding six months, 

summaries events attended by project partners, and shares relevant information about SWEETHY 

partners or related topics. Key features of the newsletter include: 

 
▪ Project logo 

▪ News section 

▪ Events section 

▪ Facts and Figures of the project 

▪ Partners' logos with links to the partners' specific pages 

▪ Disclaimer/ Acknowledgement 

 

Figure 3-6 Results template document Figure 3-5 News template document 
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Figure 3-7 Subscription form to SWEETHY’s Newsletter 

3.4 Presentation templates 
 
Presentation templates have been created to meet the needs of engaging presentations for meetings, 

workshops, and conferences. Specific templates have been developed for Work Package (WP) 

meetings and for SWEETHY General Assemblies (GenA). 

 

This approach ensures that all presentations are consistent with the project’s visual identity, 

maintaining uniformity across different platforms and events. The templates are designed to improve 

communication during key project updates, providing a standardized and visually cohesive format for 

presenting information during meetings. 
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 Figure 3-8 Presentation template slides 
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4 Project website and social media 
 
In M4 of the project, the SWEETHY public website was launched at the domain: https://sweethy.eu/. 

Designed by UNR with input from all project partners, the website serves as a key platform for 

showcasing SWEETHY's results, providing a point of contact to those interested in the project's events, 

progress and outcomes. The site will be regularly updated and maintained to ensure all information 

stays up to date. 

4.1 Website structure and homepage 
 

The public website has been designed to act as a contact point for third parties and the general public, 

who are interested in the progress and/or outcomes of the SWEETHY project. It offers detailed 

information about planned activities and highlights the project's anticipated impact. It has a navigation 

menu structure which provides pages with different content. The site employs a scrollable webpage 

format to ensure a smooth and engaging user experience. Navigation is simplified with six main tabs: 

Project, Results, News/Events, Partners, and Contact. Each tab is carefully organized to cover different 

aspects of the project, guiding visitors through various areas of interest. 

 

The homepage (Figure 4.1) presents the fundamentals of the project. On the homepage, visitors can 

easily explore the main elements of the project by scrolling through the page. The homepage is 

organized into key sections, including: 

 
• Project introduction where the project mission is outlined, with links to the project’s Concept, 

Objectives, Approach and Results. 

• Facts and Figures of the project. 

• SWEETHY News. 

• SWEETHY Partners with links to the partners’ specific page.  

• Media kit with project logo.  

• Links to a contact form to get in touch with the project coordinator and LinkedIn channel. 

• EU acknowledgement and disclaimer.  

https://sweethy.eu/
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4.2 Website sections 
 

The main section “Project” gives a general overview of the SWEETHY objectives, concept, approach 

and structure.  

 

In the "Results" section, the website features an interactive timeline showcasing project updates, with 

results organized by their month of achievement. Also a button with expected and achieved results is 

displayed for visitors to check which deliverables are published or are yet to come.  

 

The "News/Events" section is regularly updated with items related to the project and its partners. This 

includes press releases, participation in workshops, conferences, and other meetings, updates on 

Figure 4-1 Homepage website 
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interim results, and various initiatives from consortium partners. The section will also highlight 

upcoming events such as (online) conferences, webinars, symposia, workshops, SWEETHY General 

Assemblies, and other relevant activities that project partners will attend. Additionally, past events in 

which partners have participated will be listed on the Events page. 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The "Partners" section offers detailed information about each participant in the SWEETHY project. It 

includes a list of partners, a map showing their geographical locations, and displays their logos. Figure 

4.3 provides an overview of the content and layout of the Partners page. By clicking on a logo, visitors 

can access a brief description of the organization, learn about their role in the project, and find a direct 

link to their company website. 

 

At the bottom of every page and section on the website, the EU funding acknowledgment is 

prominently displayed, as shown in Figure 4.4. This acknowledgment features the European Union flag 

and the text "Co-funded by the European Union." In addition, the support by Clean Hydrogen 

Figure 4-2 Project and News/ Events page 
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partnership is also mentioned. Additionally, a disclaimer/copyright page has been included on the 

website.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4-3 Website partners section 
and example of partner description  
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4.3 Social media – LinkedIn account 
 

The SWEETHY project regularly shares updates, news, and events via its LinkedIn profile. The SWEETHY 

LinkedIn page is accessible through the LinkedIn button at the bottom of the website page (Figure 4.5). 

The page is managed and updated by the Dissemination, Exploitation and Communication (DEC) lead 

(UNR) and features updates on the project's progress and partners. 

The LinkedIn page for the project was set up at M1, page already gained (in a couple of months) 85 

followers. 

 

This strategy fosters a strong online presence, enhances collaboration within the professional network 

of the partners and increases the project's visibility. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4-5 LinkedIn page(left) and LinkedIn 
button (below) 

Figure 4-4 Acknowledgement 
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5 Deviations from Annex 1 
 

There are no deviations from the description of this deliverable as given in Annex I of the Grant 

Agreement. 
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